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Ben & Jerry’s Is Switching to Non-GMO Ingredients
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Guest post by Ken Roseboro

Ice cream maker wants to help increase
demand for conventional non-GMO
ingredients and foods
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Ice cream manufacturer Ben & Jerry’s has
committed to switching to all non-GMO
ingredients in its ice cream products by
the end of this year.

Several factors spurred Ben & Jerry’s to
go non-GMO, says Rob Michalak, the
company’s global director of social
mission. First is a commitment to
transparency and consumers’ right to
know.

“We've had historical support for a consumer’s right to know,” Michalak says. “With GMO
labeling legislation being considered in many states, our home state of Vermont included, we
thought this was a time to speak out.”

Ben & Jerry’s has long been known for its support of environmental issues, sustainability, and
social justice since its founding in 1978 by counter culture heroes Ben Cohen and Jerry
Greenfield.

In 1993, the company led the fight for the right to label its products rBGH-free, and more
recently has publicly opposed cloned and GMO animals, such as salmon.

Aim to support conventional non-GMO food production

Supporting non-GMO food production was another deciding factor. Michalak sees Ben & Jerry’s
in a unique position—between organic and GMO production—where it can stimulate non-GMO
demand.

“One of the roles we see our company playing is in the conventional agriculture marketplace,” he
says. “We want to play a role in increasing demand for conventional non-GMO ingredients and
non-GMO foods and to help create a robust non-GMO agriculture sector.”

Sourcing non-GMO ingredients has always been a goal of Ben & Jerry’s, says Michalak.

Then with growing consumer awareness of GMOs and the demand for labeling, particularly as a
result of California’s Proposition 37, Ben & Jerry’s decided to make the complete conversion to
non-GMO.
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“The whole consumer right to know issue increased our momentum. We thought it was important
to become non-GMO by origin and let people know that,” Michalak says.

Sourcing non-GMO ingredients
Eighty percent of the ingredients used in Ben & Jerry’s products are non-GMO, and 26 ice cream
flavors are fully non-GMO. These are listed on the company’s website.

The company uses cane sugar instead of beet sugar and high fructose corn syrup, which are
derived from GMOs. The St. Albans Cooperative Creamery in Vermont supplies the bulk of rBGH-
free milk for the ice cream. All flavors are fair trade certified, which requires they are non-GMO
and produced using sustainable methods.

“We have been working to convert the last percentages of the supply chain to non-GMO,”
Michalak says.

Ben & Jerry’s already produces all non-GMO products at its facility in the Netherlands.

Sourcing all non-GMO ingredients is a challenge because Ben & Jerry’s products are composite
products with many ingredients. Ice cream products contain “inclusions,” which are candies,
nuts, and baked goods and these could contain corn syrup, beet sugar, or soy lecithin. All could
come from GM sources.

“We have to work with suppliers to go back through the supply chain to make sure everything is
non-GMO,” Michalak says.

Ben & Jerry’s is finalizing its non-GMO sourcing standards for suppliers, which will be phased in
this year as the company completes its full conversion to non-GMO ingredients. It is expected
that suppliers will be required to provide documentation that all raw materials are non-GMO by
origin. Finished ingredients supplied to Ben & Jerry’s must have no detectable level of GMO
presence as verified through PCR testing. Suppliers will be audited for non-GMO segregation
compliance.

Ben & Jerry’s aims to convert the remaining 20% of its ingredients to non-GMO in products
produced in North America by the end of 2013. The company will post updates on its non-GMO
progress on its website and plans to change its packaging with non-GMO messaging by 2014.

Michalak says Ben & Jerry’s decided not to participate in the Non-GMO Project because of its
requirement that animals be fed non-GMO feed.

“That is out of our scope for now. Feed is a major cost for family farmers and we don’t want to
place an undue burden on them,” he says.

Still he sees Ben & Jerry’s non-GMO commitment eventually extending to feed as demand
increases for non-GMO foods.

Support for GM food labeling

Natural/organic brands owned by large food manufacturers who opposed Proposition 37 were
declared “traitor brands” by the Organic Consumers Association and Cornucopia Institute. Ben
& Jerry’s was targeted because it is owned by Unilever, which donated $467,000 to defeat Prop
37.

“We did get some consumer backlash from the Cornucopia Institute call-out,” Michalak says.
“However, once we explained our position to consumers, most ended up being supportive.”

Unlike the other corporate-owned brands, Ben & Jerry’s is publicly supporting mandatory GM
food labeling, in addition to its non-GMO commitment. The company recently expressed support
for a labeling bill that has been introduced in the Vermont legislature. The Vermont Public
Interest Research Group (VPIRG) praised the company’s stance.

“We're used to seeing Ben and Jerry’s as a leader when it comes to consumer and
environmental protection,” said Falko Schilling, VPIRG’s consumer protection advocate. “But the
company deserves extra credit in this case distinguishing their position from their parent
company’s actions in favor of consumers’ right to know. This kind of bold, pro-consumer move
will give a huge boost to our efforts to pass GMO Right to Know legislation in Vermont.”

Ken Roseboro
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sounds like a great new adventure!

Clare Barboza: Focus on the Farm - 1 day ago

clairekellerman
Yes to rest! | am loving my relationship, my new



Ken is editor of The Organic & Non-GMO Report. He can be reached at
ken@non-gmoreport.com.
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GMO-Free Tampa Bay - a yearago

Being non-GMO means you source from non-GMO fed animals too - either be
100% or lose business!

8 - Reply - Share >

smc618 +» GMO-Free Tampa Bay -
You're exactly right. Animals that consume GMO feed incorporate those
GMOs into their meat, milk and eggs. No thanks... Julie's Organic Ice
Cream for me !!

10 months ago

2 » Reply - Share>
3»(" molly brown # GMO-Free Tampa Bay - 11 months ago
U= Please read my reply to Brad Shepherd....
+ Reply - Share>
bRAD - ayearago

Hmm, that seemed like good at news at first until | got to the part about the
animal feed. We are what we eat, and our food is too. By that | mean, we're just
two levels up from what those cows are eating. That they're being fed GMO corn
and alfalfa at the massive industrial dairy plant is producing milk that is GMO
based. I'll continue to avoid it.

3 + Reply - Share >

3 molly brown - bRAD -
‘&= | consider this a victory for the campaign to label GMOs. This is a battle
against corporate giants and every small step forward counts - especially
with prominent companies like Ben & Jerry's and Whole Foods jumping on
the bandwagon.

| am sure once the ball gets rolling a bit more, they will be able to convince
their dairy farmers to switch feeds, but at the moment GMO feed is what is
cost effective for the farmers because it is cheapest. Dairy prices are

11 months ago

relationship with rest. | have become a slow
moving being, which is not typical. | usually do
three things at once, efficiently and quickly! |
had...

How about a Month of Less Stress? - 1 day
ago

‘ No GMOs

Genetically modified means that the DNA of
one organism is genetically spliced and
introduced to the DNA of another SPECIES not
related. In corn it is a TOXIN that kills insects!!!!
Does this sound...

Chipotle’s Move to Non-GMO Clean Food Gets
Wall Street’s Attention - 1 day ago

‘ Marco Stangoni

The public really needs to be more informed of
the extent, and possible long term
repercussions so severly modified foods, such
as animal genes being spliced into plants, etc,,
might have on our...

Chipotle’s Move to Non-GMO Clean Food Gets
Wall Street’s Attention - 2 days ago

Corn was originally developed by the cross
breading of Teosinte and Maize. Then selective
breading was used to develop future
characteristics of the plant. So there is a little
science education...

Chipotle’s Move to Non-GMO Clean Food Gets

Wall Street’s Attention - 2 days ago
community on DISQUS
Powered by Disqus




controlled by the USDA, and federal policies make organic farming more
difficult than conventional farming. (http://www.ucsusa.org/food_and...

What B&J's is doing right now is in the interest of their dairy farmers - to
keep them in business in this economy. | am sure it also is a warning of

sorts to the dairies that they will have to either change in the future to meet

the company's needs, or lose the business they bring.

jeni -

Dawna Kevorkian Coxon -

"However, once we explained our position to
consumers, most ended up being supportive.”

ive never been a great lover of ice cream but my daughter loves ben and
jerrys...maybe after reading this shell have second thoughts

Regarding Ben & Jerry's comment about being targeted for opposing Prop 37:

Can someone elaborate on this? How can they explain opposing our food being

labeled and then explain their way out of it?

murgod -
Thank you for the info.
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Organic Connections magazine is an award-winning
publication brought to you by Natural Vitality—a
purpose-driven human nutrition company. Our core
belief is that you can’t be fully healthy in an <8
unhealthy environment. We produce Organic 46
Connections to help inspire and educate readers
with profiles of people working to make our world
healthier and more sustainable. To learn more about
Natural Vitality’s mission and our Natural
Revitalization environmental action initiative, visit

www.naturalvitality.com.
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